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BRENR 28, AO20H AU EEHAFN20~49% 0z 3,600% https://hba.beauty.hotpepper.jp/search/trade/hair/1617/
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A Zero Moment of Truth is:

A BUSY MOM IN A MINIVAN, looking up decongestants on her

mobile phone as she waits to pick up her son at school. \ . A — = A\ ¥
¢ T0%7H'R | = B
AN OFFICE MANAGER AT HER DESK, comparing laser VA h n n
printer prices and ink cartridge costs before heading to the office
supply store.

A STUDENT IN A CAFE, scanning user ratings and reviews while

looking for a cheap hotel in Barcelona.

A WINTER S5PORTS FAN IN A SKI 5TORE, pulling out a

mobile phone to look at video reviews of the latest snowboards.

AYOUNG WOMAN IN HER CONDO, searching the web for

juicy details about a new guy before a blind date.

- R

ZMOT 1s that moment when you grab your laptop, mobile phone or some other wired
device and start learning about a product or service (or potential boyfriend) you're
thinking about trying or buying. I'm sure you know what I mean — you probably do
web searches like this every day.

BUT

Would it surprise you to know that a full 70% of
Americans now say they look at product reviews
before making a purchase??

Or that 79% of consumers now say they use a smart-
phone to help with shopping??

Or that 83% of moms say they do online research
after seeing TV commercials for products that
interest them?*

winnintg zmot ebook by Google



A Zero Moment of Truth is:

A BUSY MOM IN A MINIVAN, looking up decongestants on her

mobile phone as she waits to pick up her son at school.

AN OFFICE MANAGER AT HER DESK, comparing laser

printer prices and ink cartridge costs before heading to the office
supply store.

A STUDENT IN A CAFE, scanning user ratings and reviews while

looking for a cheap hotel in Barcelona.

A WINTER S5PORTS FAN IN A SKI 5TORE, pulling out a

mobile phone to look at video reviews of the latest snowboards.

AYOUNG WOMAN IN HER CONDO, searching the web for

juicy details about a new guy before a blind date.

- R

ZMOT 1s that moment when you grab your laptop, mobile phone or some other wired
device and start learning about a product or service (or potential boyfriend) you're
thinking about trying or buying. I'm sure you know what I mean — you probably do
web searches like this every day.

BUT

Would it surprise you to know that a full 70% of
Americans now say they look at product reviews
before making a purchase??

Or that 79% of consumers now say they use a smart-
phone to help with shopping??

Or that 83% of moms say they do online research
after seeing TV commercials for products that
interest them?*

winnintg zmot ebook by Google

MRETE 2L BHFEIR?

+ T0%HBARICEmLEA—ZRS

¢ 83%DEBEIATT-BII. Elk%Z
Wol-BmdOTLECMZRT-%
<Yy T




MRMET L DBHNBHFEIR?

c BABZD3IEI EIZ
2y P TIRELIERFET
BAZIFIZROHTWVS

([EE8IE. < F THEEE(ER)



FARBE D1 B RIS ?
c OO=HRPPTVWECAICHD
G AV REVFCH B

s FIUODERBMICKI B

s FHIEHDNAL—X






MRMET L DBHNBHFEIR?

o FHIDHELA—IL
LEBmlcicRT-VLWIEE - TBESE
LAREBECEDHNITWVWDOTH



MRMET L DBHNBHFEIR?

cBIHDUITVF. CER
L FAtabsR (A ZEREakFE)

L 3th [X]

LE¥vy>ILR) S —
LFBY. EBFADEA



MRMET L DBHNBHFEIR?

Ly ZAICEKBDHEI

Hh 5
I IcHE>THES !






HBBETEDIAT 2V FEZEZTWVWCS !

N=YFILbL—F—

¢ 17AH

[373H




HBBETEDIA Y FEZEZTWVWCS !

FRZMITILEIT S

FEZMTTIRE T S




HBBETEDIA Y FEZEZTWVWCS !

INDBEEZEF I 5 H{li=CPA
355,000/ ~7,000



HBBETEDIA Y FEZEZTWVWCS !

75 DR
0.3~1%

10 ADFIRHER L LW—>ER{E10004K




HBBETEDIA Y FEZEZTWVWCS !

RIETHEDIRL
RATA T3B!




HBBETEDIA Y FEZEZTWVWCS !

TV

\w

.
FEle ME e R4t
= a a
= M
(2,370M B5A) 3,010/ Hiid) (2,420 BE5A)
1,00030 2,264 (HR) 2,800 (#itk) 2,282 (H1R)
(2,490M B5A) 3,080/ Hiid) (2,510 BHA)

WA & FEE

o RAb ‘2R BT
BTE5R5 ! 2 000 FLEvr T WR7-=K-, 3?1;5;:1-




Study
YNateme

#\‘ f -'-” ;aﬁlﬂ I‘







SHREARLILE
BWHLT
FEHTLETW

P77 —=)




Lets make changes

HIET-HE

HIEDLD FI !

KK

J(!j"ji‘\




